


In the Beginning
After years of R&D and billions in stimulus money, the
Louvre LLC first developed the Taco Bouquet. Pedro de-
livered Taco Bouquets on a donkey. The festive display of
rancid tacos seemed like a good idea, but the liberal media
machine shut us out of coverage and Halliburton stole our
idea.

Then the man who would eventually discover the Douche
Bouquet, Harry Balsanga, recalled a conversation with Joe
Biden, who said, “I remember when Roosevelt picked up
his satellite phone and had a Douche Bouquet sent to Presi-
dent Hoover. Hoover thought it was an insult, but really it

was the key to getting out of the Depression.”

China wasn’t pumping out plastic crap at that time, so en-
ema buckets were not readily available in the mass quanti-
ties needed. The advent of the Douche Bouquet had to

wait. History had to wait.

Current Market

Our extensive research and polling at the homeless shelter reveals that our
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Douche Bouquet product
has a huge potential mar-
ket on Earth. It’s as fun as
heroin but much cheaper.
We hired the best econo-
mist on Craig’s List to
make a chart. According to
our economist, who claims
to use a calculator with at
least a dozen buttons, the
Douche Bouguet is just
behind trying on women’s
clothing — and anyone
would be happy to come in
second place to that.

Right now, the Douche
Bouquet is restricted by
the United States Postal

“I go to work every day with a hard
hat and a head full of dreams.”
—Harry Balsanga



System to Earth (the one we’re on). But our re-
search has shown that the entire universe is
densely populated with douchebags, so we will
expand to other planets once we can figure out
how to mail cheap plastic Chinese crap to them.
We simply refuse to let the space-time contin-
uum, billions of miles, and a lack of oxygen im-
pede our progress in bringing Douche Bouquet
to the people (or whatever) who need them.

Financial Crisis
The Louvre LLC is taking the current global fi-
nancial crisis seriously. To better coordinate our

work with the Obama administration, we con-
tacted Ted The intergalactic market for Douche Bouquets is only limited by
Kennedy with the size of space, which, according to Star Trek, is pretty big.

a Ouija board. After the second-hand bourbon wore off, we
agreed that the best route was to buy all office donuts in
bulk. So we found an Asian stripper on Craig’s List to
bring us donuts.

Going Green
We opened a bottle of Tequila and
spitballed on this “going green”

wy\e’re working closely with the White House 10 concept and came up with Lepre- "

stimulate the economy by sending our m
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really TBA. Someone mentioned perhaps ex- {4
changing the donuts for Lucky Charms but we killed that bitch for of-
fering such a stupid fucking idea. Bringing a breakfast cereal to a cor-
porate office is simply unprofessional and would probably never get

approved by the Board of Director’s Snack Oversight Committee.

About & Contact

with the U.S. Congress, is a leader in the vulgar gag gift industry. The -u** N
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Louvre LLC has been a merchant of disdain since about a week ago.
The name “The Louvre” was selected because they are super classy. © .
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Website: www.DoucheBouguet.com “Our meeting with Cangress went well,

though that Pelosi has some teeth!”

Contact: press@douchebouquet.com _Harry Balsanga
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